
As you know the Corona Virus or COVID19, is presenting a significant issue for customers and patrons to feel 
safe venturing from their home or carrying on with daily activities. Because of this, it is creating an unstable and 
unsustainable challenge for businesses. We have developed the following initiatives to help re-assure customers 
there are other ways to shop and above all else, extra precautions are being taken. We of course understand 
your decision to close should you feel the need, and we will likely see more cascading closures over the next few 
days as things change. If you are staying open, please let us know of any changes so that we can push that out.

We are asking businesses to following a commitment of clean to increase shoppers safety. 

• CLEAN SURFACES REGULARLY: Antibacterial cleaner will be used multiple times a day for any high-touch surfaces like door knobs, card 
processing units, counters, etc. 

• EMPLOYEES CLEAN HANDS REQUIREMENT: Employees will be regularly washing their hands frequently during the day after customers 
exit the store.

• SOCIAL DISTANCING: Reminding patrons to keep 6 feet away from each other.

• LIMITED NUMBER OF PEOPLE IN STORES: Monitor the number of people in your location keeping the numbers down. For example: 
Limit seating in food establishment by removing tables and pushing them further apart. 

• CUSTOMER CLEAN HANDS: Should anyone feel uncomfortable at any time o�er a washroom (sta� or customer based) for hand washing 
during the visit.

• PLASTIC BAGS: New plastic bags will be available if requested to keep purchases segregated from further air exposure post purchase.

• SHOP SMARTER: Alternative purchasing methods can be used for almost any purchase. 
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O�er an alternative solution to purchasing. We are recommending the following which we will be displaying and promoting through various 
channels. Please let us know ASAP if you select any of these. 

• TAKE TO GO: Drive up & pick up, order & take away, and door to door drop o�

• SENIORS HOURS: O�er the first hour as a seniors hour so that they can feel comfortable in shopping

• SHOP ONLINE: Adjust your business model to receive more online sales, promote your website. We will also be o�ering an online tutorial 
by end of week that will allow you to build a “drag and drop” website with online shopping you would be able to do yourself in one day. 

• LIVE STREAMING: For retail operations, we encourage you to use live streaming shopping - meaning every day you live stream a small 
snip-it of di�erent sections of your shop encouraging people to call in to purchase something they see in the video. Let them virtually 
browse. We will promote these.

• VIDEO CONFERENCING: For services that are face to face, if possible change the business model to be video conference based.

• VIRTUAL MENU: For dining establishments, we will be compiling a series of menus online for people to browse and order via direct phone 
for any take aways.

We will be making sure we are constantly discussing the support of the small business during this time alongside the Smarter Shop services 
we are o�ering.
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